COAKILL

FREQUENTLY ASKED QUESTIONS

We specialise in combining management consulting and marketing / advertising with digital technology. We
believe that our clients deserve one expert that understands every aspect of their business. It’s pretty simple
and we think it’s the logical way to work, but it’s not been done before...

We call it next generation consulting and, currently, we’re the only firm of our type in London. Management
consultancies offer similar services to our business and strategy consulting and advertising / marketing /
digital agencies will connect your brand and consumer in a similar way to us. However, neither sectors can
link the two - and combine it with digital technology - in the way we do.

We’re glad you do - it shows us that you’re already thinking along the same lines as us. While we’re not
suggesting you fire both your management consultancy and advertising agency overnight, we’d love to show
you the project benefits of working with a multi-specialist firm like ours - combining business, consumer and
technology across every aspect of your company.

This is where it gets even better. Because all of our people understand business, consumer and technology
consulting - with proven expertise and experience - we offer fantastic potential for budgetary savings. In fact,
one of our recent clients told us that we’d saved them 48% on their project fees despite delivering against
100% of their core objectives. (We were pretty pleased with ourselves that day).

Not at all. We like variety in our client mix and work with companies of all sizes. Because of our small and
agile structure - not forgetting our efficiency - we are able to serve global brands and local heroes alike.

Not at all. We’re working throughout the UK, in Europe, East and West coast USA and Asia (primarily
Singapore). Indeed, we’ve opened two “crash hubs” in New York and Singapore, to provide a base - just like
our London office - in each region.

coskill.com



Of course not. We’'re not the type of business to start making (silly) demands like that - it doesn’t help either
of us. In fact, quite often, we work with our client to create the strategic plan and then pass the baton to a
separate team (one we can create too) to manage implementation. Sometimes this is our client’s own
internal resource. We liken this to being the architect, working with an engineering team.

No, not really. We completely understand social platforms (as we prefer to call them) and know exactly how
to leverage them for commercial gain. But we’re definitely focused more on the business benefits and
strategic challenges the medium presents than simply managing communities and counting ‘likes’. That said,
similar to the architect / engineer scenario above, we do successfully build community engagement teams
and capabilities for our clients.

Ah, we do like this question. Our answer - one we’re very proud of - is absolutely. Our business model has
been built with clients, by clients, for clients. Indeed, half of our management team have been working
in-house for years, running and managing companies in “the real world”. This means that every CoSkill
project has more client knowledge within it than many of our competitors could ever hope for.

Of course. But we definitely focus on insights rather than plain old research. For us, there’s no point in
asking a question unless you know exactly what to do with the answer you get. We have our own dedicated
researchers internally but also work with external research agencies, in partnership with clients, using

It’s all online at http://coskill.com/capabilities

Yes. Visit http://coskill.com/careers

Let’s talk - it’s the best way to start any relationship. Connect with us in whatever way you prefer - phone,
email, Twitter, Facebook, LinkedIn, in person... It’s all at hitp://coskill.com/contacts

coskill.com



|
J

nljllllllllllll'llllllllllc'llclllllblclnll » I « .l".l.l.‘.'.!.'.‘.'.l.l.l.'.l.l.l‘

HanVganVganVsanOganVpanOran¥ran®ran¥ran l-lll-l'l-l HanVganVgan¥gan® yan

|
J
|
y
|
)

plllplllnlllnll

|
J

'nlllllllnlc

o aw

|
J
|
J

» N «
o al

'
I
J

clllcln!clnlllplllllllnll

an

;l
)
o aw

b dt
» I'l ll
o al
» I «

’-l'l-l

«
w

o aw
o a
o aw
o a
o aw
o a
o aw
o aw

o an
o aw
o awn
o aw
o aw
"-l
P U
o aw
o aw
» M «
UL
PPN

!

» ) «
)

plq

o awn
ey

L

» I «

nlllll:i}!llnll'

'l-l'l-l

o aw
o awn
o aw

Mawu¥ uaw
» M « I!:-:ll P apgo
FaUaUnUnU
Maw¥ uaw
o awn
o aw
» I «
HanVgan¥gan® yman
! !
» N «
o aw

o aw

pl:i‘
d
4l

o aw
!
clnlclllclllc »

) |

o aw

» N «

]
an

o aw

o aw

]
nl'

»

P |

o aw

'
wanl

o aw
» N «
o aw
o aw
« «
wan )l‘
l'Ill'Ill'lll'l‘lil‘l'l‘l'l‘l'
» N «

4

I'Ill'l‘l'l‘l'l‘l'l‘l'l‘l

o aw
o aw
nlcl

'I I'I‘I'I‘I'I‘l'
»

o aw
I'Dll
WY ¥aw
cln
)
» N «
o aw

o aw
o aw

n\l;n

o aw
'l
» )
o a
L
) &
‘n{'
o aw

| ]
o a
[ ]
o aw
!
P P

) &

«
W

o aw
P
:

a

) &
l

vaa
« «m )
u awm v vaa
N « *c-*
o aw amVya
« [ oo o oo o Mo )
w v o o awe o awe o awme an®w
) & 1-'("‘1-]( «amn )« =
4 aw amvya amvya vHamva
« D O 3 € ) ) | e« =
w v v v v aa
"."’.1-
) 4 ) 4 a a aw
« « - ) | ) § -
u |

o aw
o aw
o aw

» N «

'lll'll!'Ill'Ill'lll'lll'Ill'Ill'Ill'Ill'lll'I‘I'Ill'lll'lll'l'l'l‘l'l‘l'l‘l'l‘l'

LA AUAUALUALUAUANALUMNAURNUNUNURNUNUNUDNS U NUNUDNNURNRNUDBNUYNS

-
v o
) &
aw
-
v u
«m»
amv
-
s
amve ya a
s cm N«
o amvanvy
) €. 0 €8 ) U8 )
ame ya o aww u
) € ) € ) (O
- vEamvEanvan v
« ) € ) €8 ) ) N
wu aMvNanvanwy amv v aw
) € ) € ) (O i« = )« )
- "Eanvdanvaan SEamvanvy
« ) € ) €8 ) ) ) )
u amvEanvanwy amvEawvHaN
) € ) € ) (O - i« = )« =)
- "Eamvdanvaan Mawme uanvw
« ) € ) €8 ) ) ) € ) € )
u amvFanvanvy amvEanvan
) € ) € ) (O =« )«
- vEamvdanvaan "Hamvanvy
« ) € ) €8 ) ) ' ) )
w amTNanvanvy Mamwegauwan
) € ) € ) (O - i« = )« =)
ﬂ sEamvdanvan eEawvanvy
« ) € ) €8 ) ) ) € ) € )
u amTFanvwamvy amvEanvan
- i« = )« = ) « - i« = )« =)
- vEamvdanvuan " Eawvanvy
« ) € ) €8 ) ) ) € ) € ) K
w amvManvanvy amvEawvan
e i« = i« = )« s i c«me )« )
v v amv dame daNn o awmvanme
(¢ e (¢ - - N« m N « == «



